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Course Objectives: To enable learners, acquire skills in business research for effective business decision 
making. 

Content: Unit 1 
Introduction to Business Research 
Concept of Research: Features, Classification of Research - Types of 
Research - Research Process – Research Design - Formulation of 
Research Problem – Literature Review: Need for Literature Review, 
Purpose of Literature Review, Sources of Literature, Systematic 
Literature Review using Content Analysis, Meta-Analysis, 
Bibliometric Analysis - Research Gap - Research Question - Research 
Objectives. 
Unit 2 
Data Collection and Analysis 
Data: Types of Data, Data Sources, Measurement scales, Sampling 
Techniques, Methods of Collecting Data. Data Analysis: Measures 
used for Organizing & Describing data, Measures used for Analyzing 
Relationship & Prediction, Measures used for Testing the Data 
(Hypothesis Testing). 
Unit 3 
Research Report Writing 
Report Writing: Significance, Steps, Types, Layout, Precautions in 
writing Research Reports 

Research Report Structure: Drafting Preliminary Pages, Executive 
summary, Abstract writing, Summarizing Literature, Formulating 
Methodology, Reporting Analysis and Interpreting Results, Tables & 
Figures Preparation, Inserting Footnotes, Writing Conclusion & 
Scope for Future Research, Bibliography, Referencing Styles, 
Annexures, Hands-on sessions on software. 
Unit 4 
Research Ethics 
Research Misconducts: Fabrication, Falsification, Plagiarism – 
Consequences of Research Misconducts 

– Need for Research Ethics - Ethical issues before the research 
commences - Ethical issues during the research - Ethical issues 
when data collection has been completed. 
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25 Hours 
 
 
 
 
 
 
10 Hours 
 
 
 
 
 
 
 
 
 
10 Hours 

Pedagogy: Lectures/ classroom discussion/ discussion using relevant research papers/ 
presentation/case study/ group project/ assignment or a combination of some of 
these. The sessions shall be interactive to enable peer group learning. 
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Course Outcomes: Upon completion of this course, the students will be able to: 
CO1. Formulate business research problem. 
CO2. Identify appropriate sources of data 
CO3. Perform data analysis with application of appropriate statistical methods. 
CO4. Prepare effective research reports. 
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