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RESEARCH SPECIFIC ELECTIVE COURSES SEMESTER III 
 

 

Programme: M. A. (Sociology) 

 

 

Course Code: SOC - 600 

 

Title of the Course: Invitation to 

Sociological Knowledge Production 

  
Number of Credits: 4 

 

 

Effective from AY: 2023-2024  

 
Prerequisites for the 

course: 

Nil  

Objectives: This course aims to: 

• introduce the philosophical 

foundations of social research in 

sociology; and 

• explore different methodological 

foundations of sociological 

knowledge production 

 

Contents: 1. Introduction to social research:  

Mill’s Sociological imagination; 

Berger’s humanistic orientation to 

sociology; Objectivity and values;  

Ethics in Social Research  

15 hours 

2. Philosophical Foundations in 

Research: Ontological, 

Epistemological, and Axiological 

15 hours 

3. Methodological Orientations: 

positivism and Interpretivism; 

Inductive and deductive reasoning 

15 hours  

4. Types of social research: Basic, 

Applied and action research; 

Historical inquiry; Social survey; 

Case study, and Library research 

      15 hours 

Pedagogy: Lectures, discussions, and assignments  
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CourseOutcomes: 1. Students are oriented to participate 

in sociological knowledge 

production. 

2. Will be able to distinguish 

‘troubles’ and ‘issues’ and 

‘autobiographies’ and ‘histories’ as 

precursor to conceive a research 

problem. 

3. Will gain an enhanced 

understanding of the philosophical 

and methodological foundations of 

research in sociology. 

4. Will distinguish various types of 

research an decide on the type they 

would pursue. 

 

 

  


