DIGITAL ECONOMY FOR
CUSTOMER BENEFIT AND
BUSINESS FAIRNESS

Edited by

Grisna Anggadwita and Erni Martini




O [ (DS, taylorrancis,Comysearc/SUDJect=3LLMBUSCONTEXT=UGK) » UIgIal ECONaMY T0r LUSLOMEF BENGIIT and BUSINESS Falmess

DIITAL ECNOAT FR
CURTONER GERET BN
BUSNES FHRNES

Uy

hecessibiity
Information

Book
You do not have access to this content

D|g|ta| ECUnomy for Customer Beneﬂt currently,Pease cick Get Access'button

tosee ifyou or your instution have

and BUSiness Faimess access t this content.

Procedings of te International Conference on Sustainable
Collaboration in Business, Information and Innovation (SCRTI 2019), GET ACCESS (HTTPS./MNWTAYLORFRANCIS COMALOGIN:
Bandung, Indonesia, October 9-10, 2019

Fdite By Grisna Anggadwit (IsearchcontributorNome=Grisna
AnggadwitabcontributorRole=ecltorredirectFromPDP=truedcontext=ubi), Ern

Wartin (fsearch?contributorNome=Erni Tourchase  prinvrsonfthisbook
Wartini&contributorRole=ecltorGredirectfromPDP={ruedconténtagfue se »

Edition fst Edition 0 TO ROUTLEDGECOM (HTTPS:/WWW ROUTLEDGE.CON
First Published 2020

eBook Publshed 8 Aprl 2020

Pub. Location ~~ London METRICS
Imprint Routledge
0ol hitps://doiorg/10.1201/8781003036173 b u@

(1tos:/fdoi org/10.1201/5781003036173)

s e dimension el o020 76100303

(booksedtn0 07O gt 228 domin st om)
ecunomy—customer—beneﬁt%m—BN TR Citations ;
famess-grisna-anggachia-&mi

martiiaccessilty-nformbgacts Computer Sience, Economics, Finance, Business & Industry

(itafinn

Obtain Rights & Permissions for this
tontent.


Highlight

Highlight

Highlight


U P U

TABLE OF CONTENTS

Chapter | 7 pages

Android-based figh consultation application development
(/chapters/edit/10.1201/9781003036173-1/android-based-figh-consultation-application-
development-nyimas-marissa-gita-fitri-rachmadita-andreswari-muhammad-azani-hasibuan?
context=ubx&refld=11ae824a-692e-4deb-9ad0-e8c763dbh7c5)

By Nyimas Marissa Gita Fitri (/search?contributorName=Nyimas Marissa Gita
Fitri&contributorRole=author&redirectFromPDP=true&context=ubx), Rochmadita Andreswari
(/search?contributorName=Rachmadita
Andreswari&contributorRole=author&redirectFromPDP=true&context=ubx), Muhammad Azani
Hasibuan (/search?contributorName=Muhammad Azani

Hasibuan&contributorRole=author&redirectFromPDP=true&context=ubx)

Abstract v

= o a

Chapter | 6 pages

The effect of satisfaction using digital innovation results towards employees” work ethics and
productivity at PT. GSM (/chapters/edit/10.1201/9781003036173-2/effect-satisfaction-using-
digital-innovation-results-towards-employees-work-ethics-productivity-pt-gsm-ronald-limoa-
ratri-wahyuningtyas?context=ubx&refld=5de2cde3-5cd3-4aa5-b1c8-11dd9b3aekas)

By Ronald Limoa (/search?contributorName=Ronald
Limoa&contributorRole=authar&redirectFromPDP=true&context=ubx), Ratri Wahyuningtyas
(fsearch?contributorName=Ratri

Wahyuningtyas&contributorRole=author&redirectFromPDP=true&context=ubx) 4

Abstract v c

Chapter | 6 pages

Retail in the digital era: Case study of a modern store and a smart store
(/chapters/edit/10.1201/9781003036173-3/retail-digital-era-case-study-modern-store-smart-
store-adis-imam-munandar-siti-khoriyah?context=ubx&refld=8f859688-f951-475f-9409-
a25800a34cc0)

By Adis Imam Munandar {/search?contributorName=Adis Imam

Munandar&contributorRole=author&redirectFromPDP=true&context=ubx), Siti Khoriyah (/search?

¢s/edit/10.1201/9781003036173/digital-economy-customer-benefit-business-fairness-grisna-anggadwita-

Digital Economy for Customer Benefit and Busines
contributorName=5iti Khoriyah&contributorRole=outhor&redirectFromPDP=true&context=ubx)

Abstract v

Chapter | 6 pages

The role of customer online review in the buying decision process of a digital tourism product:
A conceptual framework (/chapters/edit/10.1201/9781003036173-4/role-customer-online-
review-buying-decision-process-digital-tourism-product-conceptual-framework-permatasari-
mapuasari-yuliana-ahmad?context=ubx&refld=bf6f9723-8396-4a1b-9660-124f5d%e92a3)

By A. Permatasari (/search?contributorName=A.
Permatasari&contributorRole=author&redirectFromPDP=true&context=ubx), 5.A. Mapuasari
(fsearch?contributorName=5.A,
Mapuasari&contributorRole=author&redirectFromPDP=true&context=ubx), E. Yuliana (/search?
contributorName=E. Yuliana&cantributorRole=authar&redirectFromPDP=true&caontext=ubx), N.F.
Ahmad (fsearch?contributorName=N.F.

Ahmad&contributorRole=author&redirectFromPDP=true&context=ubx)

Abstract v

Chapter | 6 pages

The role of status consciousness in determining the millennial generation shopping style
(/chapters/edit/10.1201/9781003036173-5/role-status-consciousness-determining-millennial-
generation-shopping-style-arisman-risana?context=ubx&refld=827c4689-4ded-40bd-8d 1f-
180bf6baal6l)

By A. Arisman (/search?contributorName=A.
Arisman&contributorRole=author&redirectFromPDP=true&context=ubx), D. Risana (/search?

contributorName=D. Risana&contributorRole=author&redirectFromPDP=true&context=ubx)

Abstract v



Chapter | 7 pages

External and internal factors of mobile games adoption in Indonesia
(/chapters/edit/10.1201/9781003036173-11/external-internal-factors-mobile-games-adoption-
indonesia-indrawati-gaffar-pillai?context=ubx&refld=17b47570-9e35-46be-a24a-e71a3741a2ff)

By Indrawati (/search?
contributorName=indrawati&contributorRole=author&redirectFromPDP=true&context=ubx), M.R.
Gaffar (/search?contributorName=M.R.
Gaffar&contributorRole=guthor&redirectFromPDP=true&context=ubx), 5.K.B. Pillai (/search?

contributorName=S.K.B. Pillai&contributorRole=author&redirectFromPDP=true&context=ubx)

Abstract v

Chapter | 7 pages

Paradoxes of healthcare in Goa (/chapters/edit/10.1201/9781003036173-12/paradoxes-
healthcare-goa-gaunekar-pillai-castanha-indrawati?context=ubx&refld=77bfdfd2-4d62-44e9-
8bb3-d1489a07b4dc)

By D. Gaunekar (/search?contributorName=D.
Gaunekar&cantributorRole=author&redirectFromPDP=true&context=ubx), S.K.B. Pillai (/search?
contributorName=5.K.B. Pillai&contributorRole=author&redirectFromPDP=true&context=ubx), J.
Castanha {/search?contributorName=|.
Castanha&contributorRole=author&redirectFromPDP=true&context=ubx), Indrawati (/search?

contributorName=Iindrawati&contributorRole=author&redirectFromPDP=true&context=ubx)

Abstract v

Chapter | 7 pages

What constitutes brand loyalty in e-tailing? (/chapters/edit/10.1201/9781003036173-
13/constitutes-brand-loyalty-tailing-carrasco-talkar-pillai-castanha-indrawati?
context=ubx&refld=45b3d03c-8911-460a-b8b8-2ce53bh9b3ab)

By M. Carrasco (/search?contributorName=M.
Carrasco&contributorRole=author&redirectFromPDP=true&context=ubx), N. Talkar (/search?
contributorName=N. Talkar&contributorRole=author&redirectFromPDP=true&context=ubx), 5.K.B.
Fillai {/search?contributorName=5.K.B.

Pillai&contributorRole=author&redirectFromPDP=true&context=ubx), . Castanha (/search?


Highlight

Highlight

Highlight

Highlight

Highlight

Highlight


Digital Economy for Customer Benefit and Business Fairness — Anggadwita & Martini (eds)
©2020 Taylor & Francis Group, London, ISBN 978-0-367-47722-6

Paradoxes of healthcare in Goa

D. Gaunekar, S. K. B Pillai, and J. Castanha

Goa Business School, Goa University, Goa, India

Indrawati
Faculty of Economics and Business, Telkom University, Bandung, Indonesia

ABSTRACT: The study aimed to assess the satisfaction level of patients with respect to healthcare
services provided by public and private hospitals. The result of the Importance Performance Analysis
(IPA) revealed that in general, when both public and private hospitals are considered, the level of
satisfaction among patients is very low. Public sector healthcare completely lacks overall service quality
whereas the private sector shows some signs of satisfaction. This being the case, because no other options
are available, patients keep visiting both public as well as private sector hospitals for their ailments,
making it a paradox. Concerned hospital authorities and also management must focus on improving
service quality so as to ensure that the overall image of the healthcare sector in Goa improves in the
coming years, which may be considered as an Unique Selling Proposition (USB) for making Goa a health
tourism destination.

1 INTRODUCTION

This article begins with few quotes by people who considered the health of an individual as the basis for a
happy life. “Health is wealth” is a common saying and good health is the feeling of mental, physical, and

social well-being by any person and refers not only to freedom from diseases (Health Is Wealth Quotes,
2019).

“Health is the greatest gift, contentment is the greatest wealth, faithfulness the best
relationship” (Buddha).

“It is health that is real wealth and no pieces of gold and silver” (Mahatma Gandhi).
“The first wealth is health” (Ralph Waldo Emerson).
“The greatest wealth is health” (Virgil).

“Early to bed and early to rise, makes a man health wealthy and wise” (Benjamin
Franklin).

From these few notable quotes from ancient and modern times, one can see that it is well known around
the world that “Health of an individual is the best wealth one can have,” an axiom practiced by people
around the world from time immemorial, and is still applicable in the present technological era. This
being the case, there are still many parts in the world that do not have proper healthcare services, with
people suffering because they cannot get medicine on time, do not get proper treatment due to lack of
availability of technology and human resources, and also children are still suffering from malnutrition.
Technological advancement has led to huge investment in research and development, which leads to
introduction of new medicines and improved treatment processes with upgraded equipment that increases
treatment cost.

India, the second most populated country in the world, is still at a developing stage with limited
resources, still trying to adapt to technological changes, but having problems with healthcare facilities.
The healthcare sector in India is still not on par with international standards. In India, public sector
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